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How How To To Ignite Ignite Word Word Of MouthOf Mouth

……to to get get More More and Better and Better Clients!Clients!
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OutlineOutline

•• WordWord--OfOf--Mouth and Mouth and yyour Positioningour Positioning
•• Needs vs WantsNeeds vs Wants
•• The The Long Long Tail Tail 
•• The Principles of PositiThe Principles of Positioningoning
•• Your Your WordWord--OfOf--MouthMouth
•• Generating Generating WordWord--OfOf--MouthMouth
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WOM WOM and Your Positioningand Your Positioning

POSITIPOSITIONINGONING

•• What people thinWhat people think k about about 
when they think of youwhen they think of you

•• The words they The words they use use 
when they talk when they talk about about youyou
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Success isSuccess is……

Creating an experienceCreating an experience
of life that expressesof life that expresses

Who I Really AmWho I Really Am
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WhatWhat «« BeingBeing In BusinessIn Business »» meansmeans……

Exchange Exchange of resof resources ources to to create create a a winwin--win resultwin result

resourcesresources

meme youyou
Win-Win 

Zone
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Needs vs WantsNeeds vs Wants

•• NEEDSNEEDS
WhatWhat II’’m m missing missing ((pastpast))

•• WANTSWANTS
What What I crave (future)I crave (future)
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Needs vs WantsNeeds vs Wants

Physiological

Self-Realization

Esteem from others

Safety and security

Love and belonging

Self-esteem

needs

wants
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The The Long Long TailTail

volum
e

demand

Mass-Market

Niche Market

DonDon’’t try t try to to be everything be everything to to everyoneeveryone……
Because Because the profitthe profit’’s s in in the the nicheniche
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The principles of The principles of WOMWOM

•• WhoWho AmAm I?I?
–– Mission, vision, values, passions, Mission, vision, values, passions, goalsgoals

•• WhoWho do I do I wantwant to to connectconnect withwith??
–– Defining your Defining your «« target tribetarget tribe »»
–– Qualities vs circumstQualities vs circumstancesances
–– Something Something in in common with youcommon with you

•• What is the What is the Compelling Compelling Impact Impact you create you create for for themthem
–– Connect with Connect with Wants Wants ((instead of needsinstead of needs))
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Igniting Igniting WOMWOM

•• Be Be Visible!Visible!
•• Have a Have a compelling and clear compelling and clear messagemessage
•• Repeat Repeat –– repeat repeat –– rerepeatpeat!!
•• Everything you Everything you do do and say connects and say connects to to 

your your messagemessage
•• Always think Always think «« Personal BrandingPersonal Branding »»
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Coach Davender
I guide people with Big Dreams to Power their Vision from 

Passion to Profit

Blog:  www.frompassiontoprofit.com
Web:  www.CoachDavender.com

Facebook: CoachDavender
www.RadioDeLaPassionAuProfit.com


